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Abstract

People commonly perceive that the airline industry is consolidating.  By this they mean there are fewer and fewer airlines.  It is true that numbers of major airlines have disappeared from the competitive marketplace.   It is also true that numbers of other airlines have grown newly significant.  A common and useful measure of the degree of competition is the “Herfindahl.”   The intuitive version of this measure represents the number of competitors of equal size that would produce the same degree of competition as is measured in the market.  Herfindahls for the number of airlines operating in major markets have been flat or rising, not falling.  Numerical evidence does not support the idea that competition is diminishing to any significant degree.  Consolidation in the form of mergers or takeovers of failing carriers may be part of the birth-and-death process expected in a competitive market place
